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BACKGROUND

Three years ago John Pinelli and his wife were the busy parents of three teenage 
kids. As they watched their son drink energy drink after energy drink and their 
daughters with those giant whipped cream coffees constantly in their hands, 
they thought that there must be a healthier way to get the energy boost their 
kids, and frankly they needed.

Punch’d Energy was born and their product Punch’d Gummies hit the market. 
Punch’d Gummies are an all-natural gummy powered by caffeine from green 
coffee beans and flavored with real fruit. What started as a family conversation 
has turned into a family business that is positioned for serious growth.

A REDESIGN WITH PUNCH



THE CHALLENGE

Customer feedback showed that the packaging didn’t convey that Punch’d 
Energy was a legitimate brand. The bright green single serve package was 
based on what they thought their target market would be: college kids. 
Turns out the clean ingredients and organic approach appealed to health 
conscious women and moms. They needed a package that not only better 
communicated their brand, but one that better connected with busy, on-the-
go moms and was more convenient to use.

THE SOLUTION

After meeting with John and understanding the objectives of the company 
and the brand, Inland proposed a metalized, zippered pouch. The metalized 
construction would be less stiff, easier to handle and less bulky than the original 
foil lamination. 

Collaboration with the rest of the supply chain allowed for a market solution to be 
developed faster and more efficiently. After several iterations and size changes, 
John and his team were happy with the new package. All that was needed 
was to send the pouches to the filler to test fitness of use. The new package 
was successful and Inland moved forward with commercial print runs for full 
production. 

Since the launch of the new package, Punch’d Energy has seen a sales lift of 47% 
in the first month, for their Punch’d Gummies product. 

CONCLUSION

Understanding a customer’s business objectives and needs from a branding 
perspective is key for any project – whether new product development or 
a package redesign. A partnership with Inland has given Punch’d Energy a 
brand ambassador that is able to see their goals and work collaboratively to 
develop packaging that speaks to their target market and performs in the 
marketplace.
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“Inland has helped us 
transition to a package 

that more clearly 
resonates with our 

target market. Getting 
the design, colors and 
package feel right for 

our customers is a 
giant step for us in our 
product development. 

We look forward to 
working with Inland to 
continually improving 

the mouth-watering 
colors, overall look and 
form factor as we grow” 

—John Pinelli, 
Founder & CEO


